


Contents

Introduction ... 9
ApproachingtheMedia ... 13
GENTE anNd NarTatiVe .o e 14
N T A IV e 25
REPrESENtAtIONS (..iiiiiii e 32
Construction and Mediation ... 37
AUAIENCE RESPONSES it 52
Media INdUSEFIeS ... 61
TELEVISION ot 62
COMPULET GaMIES. . 81
L e 99
MAGAZINES ..t 116
AQVETTISING 1ttt 130

Researching, Creating and Evaluating Your
Own Media Products......................coocooiii 145



List of Contributors

BARBARA CONNELL is Subject Leader for Media Studies,
Coleg Glan Hafren, Cardiff and Chief Examiner, A Level
Media Studies, WJEC.

CHRISTINE BELL is Head of Media Studies, Heaton Manor
School, Newcastle-upon-Tyne and is Principal Examiner, A Level
Media Studies, WJEC.

VIVIENNE CLARK teaches Media and Film at Langley Park
School for Boys, Beckenham, and was a Principal Examiner for
AS/A Level Media Studies for one of the UK national awarding
bodies.

COLIN DEAR is Head of Media Studies, Royal Russell School,
Croydon, and is a Team Leader, A Level Media Studies, WJEC.

MANDY ESSEEN is Head of English, Cardiff High School, Cardiff,
and is Principal Examiner, A Level Media Studies, WJEC.

WENDY HELSBY taught Media and Film at Queen Mary's
College, Basingstoke and is also a tutor for the Open University.

NAOMI HODKINSON is Lecturer in Media Studies, Coleg Glan
Hafren, Cardiff, and is an Examiner, A Level Media Studies,
WJEC.

PIP JONES is Head of Media Studies, St David’'s Catholic College,
Cardiff, and is an Examiner, A Level Media Studies, WJEC.

SAM WILLIAMS is Head of Media Studies, Croesyceiliog School,
Cwmbran, and is an Examiner, A Level Media Studies, WJEC.



A T e R T sy . E N . . '
al T LED Ak e T, AT = - 43
NN . PR




Exploring the Media
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Genre and Narrative
Christine Bell

In this section
e What do we mean by genre?
e Using generic conventions to analyse texts.

e Understanding sub-genres and hybrids.

KEY TERMS TOOLKIT

Genre - the word genre derives from recognise the genre and have been
French and means type’ or 'kind'. built up over a period of time so

In a study of media texts it is used that they are easily recognisable.

to divide texts into easily identifiable For example, a presenter directly
categories. It is a way of classifying addressing the audience is a generic
media products according to the convention of a news broadcast.

GBS Heh Ensy S, Hybrid / sub-genre - a text that

Genre Conventions - these are the combines or subverts the conventions
repertoire of elements that texts of an existing genre to create a new
belonging to the same genre have in one. For example, the reality television
common. They are the aspects that genre combines, in some cases,
an audience expect to see in a specific  aspects of the documentary and game
media text. They help audiences to show genres.

Introduction

Genre analysis is often centred on the areas of media and television, but all media
texts can be categorised according to their key features including magazines,
computer games and radio programmes. Genre, however, is not purely a term
created to help media studies students to analyse texts; establishing the genre of
a text is also essential to the media industry and to the producers of media texts.
Genre is inextricably linked also to industry and audience, key concepts related

to a study of the media in all its forms. Clearly establishing the genre of a media
text allows producers to attract audiences to products. Audiences recognise the
features of a genre and are attracted through recognition, repetition of conventions
and therefore expectation of what is to come. Audiences feel comfortable when
they know what to expect and return often for ‘more of the same’. A good example
is the film industry where films tend to establish the genre clearly to attract
audiences through familiarity and recognition. The genre of the film is made clear
in marketing material including posters and trailers. It is also the case that actors
become associated with certain genres, e.g. Harrison Ford with action films or
Hugh Grant with romantic comedies. The mere inclusion of the actor's name in
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Stereotype -2 Genre Conventions

‘typical image
with exaggerated ~ We have already established that genre conventions are the common features of
features that  media texts that situate them in a particular genre. Although we have focused upon
appears so  texts related to TV and film, all media texts are constructed using recognisable

many times  conventions.
that it becomes

convention. This

representation TASK

of characters

can be positive Look at a magazine of any genre. What is there that you would expect to see
but is also often as a reader of this text, for example, a problem page in a teen mag? Are these

simplified and conventions common to other examples of magazines belonging to this genre?
judgemental.

Genre conventions can be grouped under the following headings:
e Characters.

* Narrative events.

e |conography.

e Setting.

e Technical and audio codes.

Characters

Certain characters become associated, through repetition, with a specific genre.
Their appearance advances the narrative because the audience recognises them
and as a result has expectations about their behaviour and the narratives they may
be involved in. Some of these characters may be types or ‘stereotypes’. Stereotypes
are established through repetition and are linked to the ways in which specific
audiences respond to them. However, it is also true that certain genres rely on using
stereotypes as a quick way of communicating information.

What expectations would an audience have of these characters?
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